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READY-ness PLAYBOOK Overview / Purpose 
 

This handbook serves as a guide for college students and entry-level professionals.  Its purpose is to enable 

interview preparedness, facilitate readiness when attending/navigating conferences, and to build 

confidence in establishing /growing /maintaining professional networks.  

 

The guide is divided into three main sections titled, “Get Ready”, “I’m Ready”, and “Stay Ready”, 

representing the various phases in one’s career journey.  

 

It is the hope of the ITSMF Emerge Academy cohort of 2022, The Monarchs, that this guide will empower 

students and entry-level professionals, and assist them in successfully growing their careers on their own 

terms. 

 

PHASE 1: Get Ready 
 

Your Resume 
 

A resume is an informational document that lists and summarizes your qualifications, such as your skills and 

education. The resume's sole purpose is to land you an interview. A resume is to give your potential 

employer a feel for your experience and skills.   Employers will likely form their first impression of you based 

upon your resume, but they may only review it for a few minutes, or even seconds. That’s why it’s important 

for your resume to stand out. Remember you are trying to sell yourself, so emphasize your strengths. 

 

Here are five tips to a creating great resume:  

 

• Determine what role and industry you are interested in pursuing. 

 

Ask yourself, what’s the right career for me? Spend purposeful time creating an actionable plan for your 

career. 

 

You can start by making a list of both your hard and soft skills, so you can see which skills might translate 

to an industry that interests you. You will be able to use this list when you have a better idea of some 

industries you’d like to try, so you can immediately see if you’re a good fit by comparing a job description 

with your skillset. 
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• Research the role and find similar job descriptions.   

 

A good portion of your resume is focused on your job experience. Ensure you’re clear on what the 

company is looking for and how other companies have described the role you’re interested in. There are 

times when one company will describe a role in more detail.  This information can help you determine if 

you’re interested in the role and if you’re qualified.   

Here are a few common websites to use to find job postings: 

• https://www.glassdoor.com/ 

• https://www.linkedin.com/jobs/ 

• https://www.careerbuilder.com/browse  

 

• Ensure your resume has keywords for Applicant Tracking System (ATS) 

 

An ATS helps companies organize candidates for hiring and recruitment purposes. These automated 

systems allow businesses to collect information, organize prospects based on experience and skill sets, 

and filter applicants. The ATS parses a resume's content into categories and then scans it for specific 

keywords to determine if the job application should be passed along to the recruiter.  You want to make 

sure your resume includes those key words. 

o Make a list of action verbs, skills, and requirements that are needed for the position.  Also, only note 

those requirements that you meet. 

o Use the job descriptions you found in # 2 for this step.  

 

 

  

https://www.glassdoor.com/
https://www.linkedin.com/jobs/
https://www.careerbuilder.com/browse
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● Resume Writing 

 

• Simple Formats   

Select the appropriate format for your needs.  Below are two modern examples available for free on 

Canva.  https://www.canva.com/ 

 

 
 

• Summary Section 

The summary or highlight section is essential to explain who you are especially if your work 

experience is limited.  It’s an opportunity for you to highlight attributes about yourself that are not 

included in the other sections.  

Don’t be afraid to use creativity. 

Use your research and knowledge about the company to help shape what you include. 

 

• Writing Career Experience 

● Include relevant experience only. 

● No one expects you to have 10 years of experience so don’t embellish. Instead think of what you 

have accomplished in the role.  

● Note any areas of leadership or responsibility. 

● Include only 2-5 bullets per job. 

https://www.canva.com/
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● Compose one-liner bullet points to communicate your work experience. 

 

• Use numbers and/or percentages in your descriptions where possible.   

 

• Mastery Skills Section 

• As noted in the Job Description section - highlight key skills based on the roles you are applying 

for. It is ok to leave out some skills if it’s relevant. 

• Add any relevant certifications and awards you may have received. 

 

• Hobbies and Interests Section 

Use your research of the company to help shape what you include in your ‘hobbies and interests’ 

section when possible. 

 

• Add LinkedIn QR Code 

Elevate your profile by adding the LinkedIn QR code. This is an easy way to find and connect with 

other LinkedIn members.  Follow the steps listed in the link below to find your own LinkedIn QR code. 

https://www.linkedin.com/help/linkedin/answer/a525286/using-a-linkedin-qr-code-to-connect-

with-members?lang=en  

See the Utilizing Social Media section of this document for more information on how to leverage Social 

Media to publicize your brand. 

 

• Review, Review, Review 

Ensure Consistency 

Decide how you want to format the following areas by answering the questions below. Then use the 

same formatting in ALL sections. 

● Do you want to use full sentences or not? 

● Which date format will you use? 

● Which verb tense you are using: past, present, or future? 

● Which chronological order will you use (i.e., most recent to oldest)? 

 

Review for spelling and grammar 

● Do not rely on your spell check for everything. Read through every word of your resume. 

● Ask at least two professionals to review your resume. 

 

These 5 tips will help you highlight the most important aspects of your experience and attributes to get you in 

the door for an interview.    

 

https://www.linkedin.com/help/linkedin/answer/a525286/using-a-linkedin-qr-code-to-connect-with-members?lang=en
https://www.linkedin.com/help/linkedin/answer/a525286/using-a-linkedin-qr-code-to-connect-with-members?lang=en
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Need Assistance 

 

If you need assistance with writing your resume, you can also hire someone to write or even have your resume 

professionally reviewed on service platforms such as Fiverr.   

NOTE: Professional resume review and writing services can cost >=$200.  

 

Example Job Posting and Key Phrases 

 

To get you started, there is information in the references with a sample job posting with key phrases and 

terminology. You can review this information in the Your Resume – Examples section within the References 

section of this document. As you draft your resume, ensure you include applicable key words/phrases from the 

job posting. This will help the company with aligning your skills with their needs.   

 

Your Personal Brand 
 

Crafting a personal brand statement is beneficial to state your unique value and experiences to others in a 

concise manner. 

Below you will find information to help you to formulate your brand statement. 

 

Personal Brand/Branding Defined 

 

Let’s start with some definitions: 

● According to BrandYourself.com, “your personal brand is the unique combination of skills and experiences 

that make you, you”. 

● According to TheUndercoverRecruiter.com, your personal brand statement is “one (1) to two (2) sentences 

answering what you are the best at (value), who you serve (audience) and how you do it uniquely [i.e., your 

unique selling points (USP)]”. 

● Finally, according to PersonalBrand.com, personal branding as “the conscious and intentional effort to 

create and influence public perception of an individual by positioning them as an authority in their industry, 

elevating their credibility, and differentiating themselves from the competition to unlimited advance their 

career, increase their circle of influence, and have a larger impact”. 

 

OK, now that we understand the terms, let’s talk about what this all means, really, and why having a personal 

brand is important.  Defining and stating your personal brand is important because you should (1) understand 

who you are and (2) be able to communicate that brand effectively to others. 

 

 

https://www.fiverr.com/
https://brandyourself.com/
https://theundercoverrecruiter.com/
https://personalbrand.com/
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When you effectively understand and communicate your brand, it helps companies understand the value in 

hiring you and the impact you can make when you join their company. It will also be important for you to make  

 

sure that your brand aligns with the company that you are joining and the position you would take. For example, 

if you are passionate about sustainability, but the company you are interviewing for does not have plans and/or  

a commitment for sustainable practices, it might not be a good firm for you to join.  Crafting a personal brand 

statement is beneficial to succinctly state your unique value and experiences to others in a concise manner. 

 

Now, as a student, you may be thinking that you are just starting out and you don’t know what your brand is. 

That is totally understandable, but two things to keep in mind: 

 

• You have value! You (yes, you!) have something to bring to the company you are looking to join. You matter, 

you have value, and any company is going to be excited to have you. You need to remember that and show 

up to your interview confident in what you know and where you want to go with your career. 

 

• Your brand can change as you grow, learn, and develop. Your personal brand (or anything related to you) 

does not need to be set in stone. You will grow and change (as you should) and as a result your personal 

brand will change as well. So, look at this exercise as a starting point for you knowing that as you develop 

you will revisit your personal brand and branding to incorporate that growth and development. 

 

OK, now where to start? Below you have some questions to help you  

define your brand, but before you start, take some time to think about and 

write out responses to the below questions: 

o What are some of your proudest academic/professional 

accomplishments throughout school, work, and any 

extracurricular activities? 

o What made you successful and what led to those accomplishments? 

 

The important thing is to have a good feeling about the great things that you 

have done so that you have some clear examples of the value you bring and 

some recent examples of what you have already done/demonstrated. Remember, you have value and you have 

accomplished so much already. 

 

The Basics 

 

To promote the best possible image of yourself, you need to showcase your strengths and be aware of your 

weaknesses. To start, jot down the answers to 4-5 of these questions: 
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● What skills or expertise will you bring? 

● What are your strengths? 

● What are your weaknesses? 

● What drives you? 

● What makes you unique? 

● What is your X factor?  

● What makes you reliable or trustworthy? 

● How do you prove that? What’s the evidence? 

● Where do you excel? 

● How do you help your audience?  

● What makes you different? 

● Who are you? 

 

By answering the above questions, you should have a better idea of your strengths and weaknesses.  But it is 

important to remember that there are a lot of other talented people out there. The real differentiation happens 

through what makes you — well, you. In the next step, you will define your values and motivations. These, 

combined with your college, work, and life experience, form the unique perspective you bring to the table. 

 

Values and Motivations 

 

Your values define who you are, and your motivations fuel your passion for what you do. In combination, these 

will help you express the value you bring. Take some time to answer the questions below to give yourself a 

clearer picture of what drives you: 

● What are your personal and professional aspirations? 

● What gets you fired up? 

● Think about people you respect - what are the key characteristics that you admire in these people? 

● Who is your audience?  

● Who can you help? 

● What impact do you want to have? 

● What do you want to be known for? 

 

Your Role 

 

Now that you have a better idea about what drives you, it is time to define your role. This will help inform you 

what role you should assume in your professional network. This will set the tone for how you engage with your 

connections and what value you create for them. To nail this down, think about the following: 

● What is the purpose of the role you are aspiring to have? 
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● What are you known for? 

● How do you add value in your work? 

 

● What is your vision for your personal brand? 

● What is your goal with personal branding? 

 

Creating Your Personal Brand Statement 

 

Finally, it is time to put it all together. In this step, you will consolidate your answers from the previous three 

sections to build your personal brand statement. This statement will showcase your strengths and passions, and 

articulate your role, purpose, and how you create value for your network. 

Example: 

"I help my clients achieve digital transformation in their businesses through the delivery of next generation 

solutions." 

 

This example positions the individual as an expert advisor, leveraging their strengths of understanding a client's 

unique challenges with their technical knowledge to bring about change and lead their customer through 

change. 

 

Now that we understand what a personal brand is, let's talk about what’s next. After you have defined your 

personal brand, you can then start to put your brand to action, via personal branding (i.e., elevator pitch, on 

social media, etc.). We will get into those items next. 

 

Elevator Pitch 

 

What is an Elevator Pitch?  

 

An elevator pitch is a brief introduction and overview of who you are professionally. It is called an elevator pitch 

since it is meant to last as long as a standard elevator ride. The target length of an elevator pitch is 30-60 

seconds. Think of it as a professional first impression, “tweet”.    

 

Why Create an Elevator Pitch?  

 

It is so important to make a good first impression and having a clearly defined elevator pitch means that you are 

prepared for every interaction while at a conference and/or at a career fair.  
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What to Say/Do During your Elevator Pitch?  

 

If you went through the exercise to outline your personal brand, you can leverage your personal brand 

statement as the starting point for grounding your elevator pitch.  

 

● Formula for an Elevator Pitch (based on Kent State University template): 

○ Hello, my name is ___________ and I am completing a _______ degree in _________ at _________ with 

a minor in __________. 

○ I am interested in a career in (or a position as a___________ in the ________ field (industry). 

○ I have been involved (during college) in ___________. 

 

 

○ And developed skills in ___________. I have also had an internship position (employment) as a 

_________ with __________ and discovered that I really enjoy __________. 

 

● Review/Refine your Elevator Pitch: Review and reflect on your experience and personal brand statement. 

Then review and refine your elevator pitch to ensure that you are clearly articulating your personal brand in 

the pitch.  

○ This template is a great starting point, but you can expand on this more by building in more, related to 

your specific value. 

○ Remember, the elevator pitch is not meant to be your entire work history, but a quick summary of your 

experience and brand.  

○ After you have mastered your elevator pitch, you can also add a couple of different elevator pitches 

based on the audience, but it is important to have one which you are confident in and have practiced 

with to start. 

 

● Bring Energy when Delivering your Elevator Pitch: When delivering your pitch, bring energy, excitement, and 

confidence. You are making a lasting first impression, so you want the receiver to be impressed and 

interested in continuing the conversation with you. 

○ Your goal, in delivering your pitch, is to get other people excited about you and hiring you. So, if you are 

not excited/energized it will not have as lasting of an impression. 

○ The key is to be enthusiastic about your skills and the possibility of new accomplishments with a potential 

employer - but stay focused and composed. 

 

● Communicate your Elevator Pitch Clearly: What you say is as important as how you say it, that’s why 

practicing your pitch is important. In addition to getting the words right, you must ensure that your delivery 

is impactful.  
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○ This means you should make sure that you are not rushing, stumbling, rambling, or monotone in your 

delivery as well.  

○ You need to be clear, concise, and remember to pause after punctuation (i.e., at the ends of 

phrases/sentences). 

 

How to Prepare for your Elevator Pitch?  

 

Here are some tips on preparing for delivery of your elevator pitch: 

● Practice your Elevator Pitch: It is so important to practice your elevator pitch. Record yourself while giving 

your pitch and play it back to yourself.  Ask a mentor or a trusted friend to provide constructive feedback. 

The more you practice the more confident you will be in your delivery. It cannot be overstated how 

important it is to practice your pitch.  

This is so critical, it bears repeating, you need to practice so that you are confident when delivering the pitch 

and to ensure that you are clear in your communication. 

 

● Company Research: For companies you engage with at career fairs, do some research on their core values, 

goals, new initiatives, etc. Consider how this information aligns with your skillset, your goals and values. Tie 

those points together in your elevator pitch, this will further amplify the impact your pitch will have on a 

particular company representative and/or interviewer.  

 

● Persuasive and Concise: As you practice your pitch, make sure that your pitch is persuasive. Additionally, 

make sure that your pitch is not too long, your target is 30-60 seconds. You will not have a long period of 

time to build rapport, so ensure your pitch is interesting and memorable.  

 

When/How to Use Your Elevator Pitch?  

 

Below is information on when and how to use your elevator pitch for the best success: 

 

● During an Interview: Here are some example questions which may come up in an interview in which you can 

leverage your Elevator Pitch. 

o Tell me about yourself. 

▪ This is typically the first question an interviewer will ask you. This is a great place to interject your 

elevator pitch. 

▪ After your elevator pitch, you can highlight key things from your resume which you think would be 

of interest to the interviewer based on the company/job you are applying for. 

○ Why do you think you are the best candidate for this job? 
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You do not want to sound like a broken record, so if you have already provided the elevator pitch do not 

repeat it again but take this opportunity to highlight some key points or accomplishments. 

○ Why should I hire you? 

This is another point to reiterate some of the value you bring by reminding the interviewer of some key 

points from the elevator pitch. After talking about your value, use this question to talk about your fit for 

and your interest in the company, their values and why you would be an asset.  

 

● During Professional Networking: Your elevator pitch is meant to help you as you first meet people during 

professional events and networking. Your elevator pitch can also serve as an initial introduction to your 

colleagues at a new job. As you grow in your career, you can leverage your elevator pitch to provide visibility 

to your leadership team of your presence, skills and aspirations. Here are other professional networking 

scenarios: 

○ Networking 

○ Career fair floor at a conference 

○ Corporate mixers and networking events. 

 

Examples of Elevator Pitches: Below are a couple of good elevator pitch examples from theBalanceCareers.com: 

● I recently graduated from college with a degree in communications. I worked on the college newspaper as 

a reporter, and eventually, as the editor of the arts section. I'm looking for a job that will put my skills as a 

journalist to work. 

● I create illustrations for websites and brands. My passion is coming up with creative ways to express a 

message, and drawing illustrations that people share on social media. 

● The below video has multiple examples of bad elevator pitches, and there are a couple of examples of good 

elevator pitches as well: 

https://www.youtube.com/watch?v=MzLtCn-c9sY   

 

Dressing for Success 

 

With the pandemic pivoting the world to remote options, dressing 

for success has taken on new meaning in the virtual and physical 

workplace. So, what does it look like in our new reality?  

How you dress depends on the culture of the company, your role, 

the location (remote vs. physical building), the event, and most 

importantly, you!  Below are a few tips on how to adjust your style 

depending on the scenario. 

 

 

https://www.youtube.com/watch?v=MzLtCn-c9sY
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Virtual Career Fair 

● Business casual typically works; however, avoid sweatpants, pajamas, and gym clothes. 

● Keep the focus on you - refrain from busy patterns or statement pieces that may distract from you. 

● Test your outfit on video a day before or 2-3 hours before your interview.  

 

In Person Career Fair   

● It's always better to be a little overdressed than underdressed. 

● Choose neutral colors for your skirt/pants and jacket. Pair them with a white, beige, or ivory shirt or blouse. 

Use brighter colors for accenting with a tie or jewelry. 

o Flats, boots, or pumps with 3-inch heels or less, do not wear flip-flops, sandals, or shoes that make it 

difficult to walk. 

o Keep your jewelry simple. 

o Take time to try clothing on in advance of attending the career fair to adjust if needed.   

 

Corporate Interview 

Research the company, to get a sense of the culture and what the role may require.  For example, a candidate 

looking for a role in Technical Sales, would wear a traditional suit and tie, in navy, black or gray; but a candidate 

looking for a role as a Data Center Facility Manager could dress more business casual for the interview.  

 

Gender-Neutral Traditional Attire: 

● Slacks in a neutral color such as black, taupe, beige, brown, blue, or gray 

● Button-down shirt 

● Jacket or blazer 

 

Business casual interview: Business casual means no jeans, no sneakers, and no apparel that would be more 

appropriate for the gym or the club. 

 

Casual interview: StartUps, etc. 

● Once you learn the appropriate attire from the recruiter, take it up a notch. 

● Jeans may be acceptable, but make sure they are clean without holes or ragged seams. Remember to be 

stylish but not sloppy.   

● Clean sneakers  

 

No dress code: Keep it professional and lean toward business casual. 
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Utilizing Social Media 

 

Personal brand statement sets the foundation for building your professional social media presence and creating 

value for your network. Even though most of the content below is focused on LinkedIn, the de facto professional  

 

networking social media, some of it is also applicable to other social media sites such as Twitter, Facebook, 

Instagram, and Snapchat.  You can utilize your personal brand statement as your headline in your bio on your 

social media profiles or use it as the basis for a more detailed “about” section.  

 

Your profile is what gives your connections an insight into who you are. So why make it anything but compelling? 

Developing your personal brand and communicating it through a compelling profile will help to captivate your 

connections.  

 

Here are some tips to get you started: 

 

A picture is worth a thousand words.  InMail responses are 40% higher 

for users that have a profile photo. This is the first thing that people look 

at on your profile and will leave a lasting impression. 

● Your photo should be a high-quality head or head-and-shoulders shot   

● Your face should take up approximately 60% of the photo  

• Do not use a selfie as your profile picture or any heavy filtering  

● Choose a plain, light-colored background that isn’t distracting. Out of    

focus backgrounds can work really well too   

● Think about your expression, you want to look approachable; a friendly 

smile should do the trick  

● Make sure you use a recent photo  

 

Captivating headlines are all the rage 

Your headline quickly shows users why they should invest time into your profile. It should grab attention by 

incorporating what you have created as your personal brand statement. How do you see your role and why do 

you do it?  

Try something like: “I help bold customers transform their business through technological innovation and digital 

transformation” 

As opposed to: 

“Sales rep at …” 

There is no greater power than good storytelling. 
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Your profile summary  

You should tell visitors who you are and what value you can bring to the table. Merging your personal and 

professional passions and achievements to give them a real sense of who you are. 

● 1 – 3 paragraphs is an ideal length for a summary 

● Write in the first person - this way it will come across like you’re speaking directly to the reader 

● Avoid listing each skill and accomplishment and instead focus on telling a compelling story with examples of 

your achievements 

● Draft your summary outside of LinkedIn and have a trusted friend or colleague proofread it before uploading 

 

3 steps to a successful summary 

• Snap a great headshot 

• Craft a captivating headline 

• Tell a compelling story in your summary 

 

Image: Use an image that best represents you and your professional brand. An image that tells the story of you. 

It should help illustrate what matters to you.  We recommend avoiding company imagery as your profile should 

reflect you holistically, not just the company you work for.  

 

Complete your contact and personal information section 

● Change your background image 

● Include contact information   

● You can decide who can see your information (e.g., only show your phone number and email to first degree 

connections) 

● Don’t forget to include your other social media channels! 

 

Detail your education and experience 

Be sure to include your education and areas of study. Include internships in your work experience and list out 

any skills you learned relevant to the industry you are pursuing. Highlight accomplishments. These can include 

projects, awards, and honors. 

Ask for recommendations and skill endorsements  

● According to LinkedIn people who list at least five skills receive up to 17x more profile views 

● Give your skills visibility by asking for endorsements and recommendations from colleagues and clients. 

Offer to do the same for them and it's a win-win! 

● Endorsements signal that you are proficient in key areas, while recommendations help build trust by 

showcasing your skills authentically and in context  
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Add rich media 

Did you know that you can add rich media to your LinkedIn profile? It's a great way to communicate your values, 

passions, and interests broadly in the About section and underline the value you can deliver. 

 

Rich media that relates to you and your professional brand belong in the About section. Think videos of your 

public speaking engagements, or links to articles that underline your position on key professional topics - these 

can be written by you or other people you respect in the industry you are interested in. 

 

Recap – Up Level Your Profile in 4 Easy Steps 

● Update your background image  

● Ensure your contact and personal information sections are up to date - otherwise how will people get in 

touch with you? 

 

● Ask colleagues and peers for skill endorsements and recommendations - you can return the favor for them 

too! 

● Add relevant rich media - this is your chance to make your profile shine 

 

And that’s it! Now your LinkedIn profile tells your professional brand story, sets you apart from your peers and 

grabs readers' attention. You've taken the first step to driving authentic engagement with your audience! 

 

Use Social Media to Network: Networking is an essential part of both your personal and professional life. 

Whether you're networking on or offline, getting skilled in this area is essential if you want to build your 

professional reputation and stay up to date with industry news and trends.  

So how do you connect with people you don't already know on LinkedIn?  

● If someone has the Follow functionality enabled on their profile, you can follow them and start adding value 

in the comments section of their posts or articles. This type of engagement will bring you to their attention 

and create an opportunity to send a warm connection request further down the line.  

● You can also ask a colleague or existing connection to introduce you. 

● Leverage LinkedIn learning to identify subject matter experts you’re interested in, and to build connection  

● Attend virtual events to build your network  

● Seek out thought leaders, powerful mentors, and people that reflect your personal brand 

● Delete those unnecessary connections… Don't worry, we all have them! 

 

Additional Tips 

● Grow your network. Get in the habit of asking for LinkedIn connection requests after meetings.  You can also 

use your email address book to find potential connections. 

● Fill in the Services section if applicable.  This is another good way to differentiate yourself. 
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● Take a skills assessment so once you successfully pass, you can display the Verified Skills Badge on your 

LinkedIn Profile. 

● Be an active participant on LinkedIn and share relevant content that aligns with your interest.  Also be sure 

to add thoughtful comments.  

 

Social Media Mistakes to Avoid 

● Avoid getting hacked. Follow recommended security and password protocols. 

● Don’t be negative. Make sure your posts are positive. 

● Do not exaggerate your resume. The exaggeration will also likely be discovered at some point which will be 

embarrassing for you. 

● Don’t make it overly complicated.  9 times out of 10 simple is better.  Be authentic and keep it real. 

● Be mindful of your privacy settings, and whether you're searchable in other social media channels that 

present you in ways you wouldn’t want your future employer to see.  

 

Do Your Research 
 

Research: Know Before You Go (Why) 

 

There is one more thing you need to do to prepare for your interview: research the company!  

While the company will ask you questions to determine if you are a good fit, you need to be prepared to discuss 

your understanding of the responsibilities, expectations, work atmosphere, opportunities, and company 

direction. 

Researching the company may provide you with a competitive advantage over other interviewees.  

Armed with an effective, poised presentation of your relevant skills and qualifications carefully matched to the 

company’s objective, you will be well on your way to securing an offer! 
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Research: Know Before You Go (What) 

 

Before interviewing with a company, your research should include an analysis of basic information. 

● In which industry do they operate? 

● Where are they located?  

● How many employees do they have? 

● Are they centrally located or dispersed across multiple locations? 

● What is their history, mission, and values? 

● What is the company’s culture? 

 

Now that you have covered the basics, here are some additional factors to consider. 

● What is their financial state? 

● What is their level of community engagement? 

 

● Who are their competitors? 

● What are some trends occurring in the industry?  

● How does the position you are applying for align with the company’s goals?  

● What insight can you glean about those who will be interviewing you? 

 

Research: Know Before You Go (How) 

 

Most of the information you need will be available on the internet. 

● Company website 

● Company social media accounts 

● Google News 

● Yahoo Finance (for publicly traded companies) or Crunchbase (for start-up companies) 

● Glassdoor / Blind.com  

● LinkedIn 

● Salary.com 

● SEC (Security Exchange Commission) EDGAR search (https://www.sec.gov/edgar/search-and-access) 

● Google Finance 

● Annual Reports 

● OneSource 

● BlS.gov 
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Preparing for the Interview 
 

Interview Preparation, Execution, and Follow up 

Pre-Interview Preparation 

 

Be familiar with the role and the organization so that you can demonstrate your knowledge of the company and 

the position. Areas to focus on include: 

• Year company established  

• Current CEO  

• Products and Services  

 

You should also make sure to capture the names of those you interact with during the interview process:  

• Recruiter and Interviewer Names (First and Last Name) 

• Email Address 

Lastly, make sure that you are detailed in your answers to show the depth of your knowledge and provide  

 

examples of how you have used tools specified in the job description. Utilize open-source materials, reach out 

to any contacts that are current employees of the organization. Also have copies of your resume and cover letter 

available. 

 

Interview Question Prep 

 

Prepare for the following questions: 

● What else would be helpful to know about you in considering your qualifications for [Organization]? 

● What questions do you have for me? About [Organization]? About the position? 

 

You will be given the opportunity to ask questions. 

● When can I expect to hear back on next steps? 

● What does your day-to-day look like? What do you like most about [Organization]? (ask questions about 

your role, thoughts on company culture, etc.) 

● What information about the job responsibilities, culture of the company will confirm this is the right 

opportunity for you?  

● How does [Organization] value work/life balance? 

● What does [Organization] do to represent diversity, equity and inclusion in the workplace? 
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Preparing for Conferences 
 

Conduct research on conferences that you might want to attend.  Examples of conferences include:  

● Black Data Processing Associates Technology Conference, BDPA.org  

● Anita B. Org Grace Hopper Celebration (Women in Tech), AnitaB.org  

● National Society of Black Engineers Conference, NSBE.org  

● CMD-IT/ACM Richard Tapia Celebration of Diversity in Computing Conference, TAPIA Conference  

● Black Enterprise Women of Power Conference  

● Black Engineers of the Year Awards  

● Executive Leadership Council  

 

Determine your goals for the conference to include identifying the 

sessions that you plan to attend and the networking opportunities 

available during the conference.  

Review the conference agenda and identify the events that would 

be most beneficial to your goals.  

Take the opportunities to meet fellow colleagues, speakers, or 

presenters you follow, engage with and that influence you.  

Pre-register for the career fair event at the conference. This 

includes submitting your resume prior to the conference to give 

attending companies an opportunity to review your resume before the fair. In some cases, companies may reach 

out to you for interviews PRIOR to the career fair.  

 

Conduct research on the companies attending that you are interested in. Having a background on these 

organizations will allow you to ask specific questions about the company as well as the job that you are applying 

for.  

Strategize your “roadmap” around the career fair by deciding who you want to meet and talk with. By creating 

a priority list of employers, you are maximizing your time and not wandering around. 

Prepare and print your resumes. Bring a substantial number of copies, as some companies may want more than 

one copy.  

 

 

 

 

 

 

 

https://bdpa.org/
https://anitab.org/
https://www.nsbe.org/
https://tapiaconference.cmd-it.org/
https://www.blackenterprise.com/womenofpowersummit/
https://intouch.ccgmag.com/mpage/beya-home
https://www.elcinfo.com/
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PHASE 2: I’m Ready 
 

The Interview 
 

Purpose of the Interview 

 

It is important to remember that the purpose of the interview is two-fold:  

(1) The employer needs to find out if you are the best candidate for the position. 

(2) You need to determine if the position is the best fit for you. 

 

Your primary objectives are to: 

● Go beyond what’s written on the resume; provide more details and cite examples. Interviewers like to 

understand your thought process.  

● Demonstrate that you have a growth mindset and a sense of direction. 

● Demonstrate your personality to help the interviewer determine if you are a good match for the 

organization. 

● Gain information about the organization and the job that is not available through other sources. 

 

Common Interview Formats 

 

The interview format pertains to how the interview is structured and conducted. It will allow the employer to 

assess your skills, experience, and qualifications for the job. The chosen format depends on a variety of factors, 

including the type of position you are applying for, the company's culture, and how far along you are in the 

interview process.  

The most common interview formats are: 

● Virtual Interview – An interview that occurs remotely utilizing technology such as a telephone, video 

conferencing, or other means of online communication. 

● Traditional/Individual Interview – The most common format where the interview takes place one-on-one. 

The questions are usually based on past experiences. 

● Panel Interview – An interview where one candidate is interviewed by several people, usually from teams 

you’ll work with while in the role. 

● Technical/Working Interview – An interview designed to assess your problem-solving skills. The technical 

interview is used by employers primarily recruiting for engineering, science, or Information Technology 

roles. 

● Case Interview – An interview where you are asked to solve a challenging business problem designed to 

assess your analytical and business “soft” skills. 
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● Lunch Interview – An interview to discuss a job opening while eating lunch. The lunch format is designed to 

see how you interact in everyday conversation, especially if the job requires interacting with clients. 

● Career Fair (Informational) Interview – An on-the-spot discussion about a job opportunity with a potential 

employer or recruiter occurs during a job fair or recruiting event for multiple job openings. 

Common Interview Styles 

 

Interview styles pertain to how the questions are asked. An interview could contain a combination of multiple 

formats and styles.  

The three common styles for presenting questions are: 

• Open-ended – Open-ended interview questions are designed for you to do most of the talking. They typically 

require a response to a how or why question. Take the opportunity to incorporate your job-related skills and 

experiences in your answers. 

• Situational – Situational interview questions are designed for you to demonstrate how to solve real-world 

problems. Describe how you would handle this scenario and why it is a sound approach. If applicable, share 

examples of how you handled similar situations in your past roles. 

• Behavioral - Behavioral interview questions are designed for you to inform how you behaved in past 

positions and the results of your actions. Use the STAR Method to answer behavioral questions concisely. 

o Situation – Set the stage for the story 

o Task – Outline your responsibility or role 

o Action – Explain specific actions you took 

o Result – Describe how your actions impacted the situation 

 

Interviewing – Mental Preparedness (Are you ready?) 

 

First Impressions can be lasting impressions, make sure they count. Ground yourself in your interview mindset.  

● Find out when and where the interview will take place and how to get there. Plan to arrive 15 to 20 minutes 

early; if the interview is virtual, prepare your space 15 to 20 minutes early.   

● Use any or multiple of the following tactics to calm your mind before the interview: 

○ Play motivational music 

○ Recite positive affirmations 

○ Reframe any negative thoughts; exude positive thoughts 

○ Practice Meditation or breathwork 

○ Review key interview talking points and perform an abbreviated “dry run” 

○ Perform a visualization – Picture yourself working as an employee for the company 

● Show confidence, lead with a natural and engaged body posture 
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● Be mindful of how you interact with people and your overall demeanor from when you step on company 

property until you leave the property.  

o Always greet potential interviewers with a firm handshake and maintain eye contact. 

o If your interview is virtual, prepare your space 15 to 20 minutes early.   

▪ Include a whiteboard or notepad with items that you want to cover 

▪ Practice eye contact with the webcam 

▪ Ensure you are in a quiet space 

▪ Ensure the background is not busy, cluttered, or distracting 

Example:  Use a professional background – Image of Office Setting 

▪ Perform final audio/visual test 

▪ Prepare to showcase a sample of your work which can be demonstrated to the interviewer if the 

opportunity allows 

 

During the Interview 

 

The interview itself typically consists of the following 3 phases: 

1. Introduction Phase – In this phase, the interviewer typically welcomes you, provides some opening remarks 

regarding the interview format, and allows for introductions. Your Elevator Pitch can work great here.  

 

2. Question and Answer Phase – In the Question & Answer phase, the interviewer will ask you questions about 

your skills, experience, and qualifications.  

o Pause briefly before responding to each interview question, slow speech slightly and articulate. 

o Be confident, honest, and authentic with your responses.  

o Sell your strengths; ensure you describe your highlights in terms of the broader impact on the 

organization. Be sure to highlight the following: 

▪ Experiences – Give examples of collaboration, teamwork, leadership, overcoming 

challenges/obstacles. 

▪ Coursework, internships, volunteerism, awards, and certificates – Show how they contribute to your 

value proposition. 

▪ Technical skills, soft skills, languages if multilingual – Showcase skills that set you apart. 

○ Leverage the STAR Methodology when providing answers -- situation, task, action, results - most 

companies want to understand your approach and overall impact.  

○ Pay attention to nonverbal cues. Respond to the interviewer with body language, for example an 

affirming head nod or smile.   

○ This phase is also an excellent time for you to ask the interviewer questions about the company. 

Examples of possible questions include:  

▪ What is the culture? 
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▪ What is the work posture (remote, in-office, or hybrid)? 

▪ What are they doing around Diversity, Equity, and Inclusion (DEI)? 

▪ What are the potential career path(s) 

▪ How is the company performing? 

▪ Are there travel requirements? 

▪ Is the company involved in philanthropic initiatives? 

▪ Are there key partnerships? 

▪ Is there a global presence (if applicable)? 

  

3. Conclusion Phase – The interviewer will share what to expect next and when you can expect to hear 

the results of the interview. If they don’t provide this information, ask. Reiterate your interest in 

working for the company and ask for the job. Visit this helpful resource from money.usnews.com on 

10 Ways to Ask for the Job at the Interview 

When the interview has ended, give the interviewer a firm handshake, thanking them for their time.  

 

Navigating the Conference 

 

Conferences are a great way to meet like-minded people and industry peers. They bring together people from 

all different geo-graphical areas that share a common discipline or field. Conferences are another way to get 

your name and your work out there as you begin to establish yourself in your field of study, especially if you are 

fortunate to be invited as a speaker. Here’s some tips on navigating the conference:  

 

• Take advantage of all events at conferences like BDPA. These are important knowledge gathering and 

networking opportunities.  

• While you are attending the conference, make a goal to meet at least 3 new people every day. Be intentional 

about these interactions and make sure to use the tools from your “Get Ready” toolbox.  

o Start the conversation with common starters, or maybe you have prepared a list of questions that will 

help you keep the discussion interesting. This is the perfect opportunity to share your Elevator Pitch. 

o Leave a lasting impression. Make sure to take your business cards so that you can share them with the 

new people that you meet.  

• We’ve received feedback that the “Mock-Interview” day is the most attended event for some conferences, 

so here is how to get the most out of this seminar.  

o Upload your resume in advance. This shows the interviewer that you are prepared and thoughtful about 

your interactions. 

o Set a good first impression. Be prepared at all times. You never know when or where a valuable 

interaction will take place. First impressions are lasting.  

 

https://money.usnews.com/money/blogs/outside-voices-careers/articles/ways-to-ask-for-the-job-at-the-interview
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o Set an agenda. Take advantage of pre-interview events.  Creating an agenda will ensure you set aside 

the appropriate amount of time to engage with all your companies of interest.  

o Research. Research companies that you are scheduled to interview with and your companies of interest. 

You can do this by: 

▪ Visiting the LinkedIn page of a company or interviewer, if known. 

▪ Visiting the company website. 

▪ Asking a friend or colleagues that may have knowledge about the company.  

▪ Use the first day of the conference to visit the company booth. 

o Shop around. Feel empowered as you are speaking to different companies. This is also your chance to 

interview each company to identify environments where you will have opportunities for advancement 

and feel the most valued, engaged, and fulfilled.  

 

Networking 

 

What is networking and why is it important?  
 

Merriam Webster’s dictionary defines Networking as the cultivation of productive relationships for employment 

or business. Networking allows you to engage and develop business and professional partnerships, it is an 

opportunity to align current employment and business interests. 1 Once aligned, these relationships can be 

leveraged for guidance with professional growth opportunities and career development. 2 

… networking remains the No. 1 cause of job attainment …— Hal Lancaster  

 

 

 

 

 

 

 

 

 

 

 

 
1 Why Networking is Important in Business - Tribemine Blog 

2 The Importance of Networking in Business (Tips Included) | Indeed.com 

 

https://tribemineblog.com/why-networking-is-important-in-business/
https://www.indeed.com/career-advice/career-development/networking-in-business/#:~:text=Networking%20can%20be%20beneficial%20in%20three%20specific%20ways%3A,3%20The%20importance%20of%20networking%20while%20job%20searching
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Friends are your first networking opportunity. 

You engaged and interacted with someone you 

didn’t know to build a trusted and productive 

relationship. Congratulations on your first 

networking opportunity. Your friends are people 

who will grow with you in the industry, provide 

opportunities to swap ideas, and can introduce 

you to other industry professionals. 

 

 

 

 

 

Introduce yourself. You introduce yourself to people to make 

connections. In a digital world, physical interactions are reduced as the 

pool of talent increases.  Networking and building connections are an 

opportunity to engage with professionals in the industry. If you find 

networking intimidating, you are not alone. Try remembering that 

recruiters and companies want the best talent, and they are encouraged 

to meet new people and expand their network. They have an equal desire 

to make a connection with you and they want you to win! This is the best 

time to be in the market.  
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Build Your Network  

Building your network will take time, make sure to prioritize quality over 

quantity.   

 

First, determine what type of people you want in your circle. The secret to 

networking isn't to attend a networking event and pass out as many business 

cards as you can. It's not meeting as many people as possible in hopes something 

will work out. Instead, you need to concentrate on the people who you know will 

be able to make a difference in your career. Focus on your goals and what you 

are passionate about.  

 

Second, determine how those people can get to know what you can do. Make 

sure that your new contacts know how awesome you are, and that this 

opportunity to create a connection can be equally beneficial for them. 

Interesting ideas to sell yourself include: 

● Building a digital footprint using LinkedIn or by creating digital business cards. 

● Attend seminars and conferences. Extra points if you present a new concept 

or idea.  

Don’t forget to practice networking skills when the stakes aren’t high. Attend 

social and school events and seek out seminars or job fairs to practice your 

conversation starters. Remember practice makes perfect.  

 

Attend Networking Events 

At their core, networking events have a similar two-step process as the Career 

Fair. 

Ask yourself, “What about this person might be interesting to me?”. Ask 

questions to get people comfortable with you and see how their experience, 

network, or affiliations might overlap with what you are interested in, too. 

Also ask yourself, “What about me might be interesting to this person?” Dust off 

your elevator pitch and resume and think about your hobbies and interests that 

create rapport with strangers. 

Lots of people get nervous at networking events, but they don’t have to be 

stressful! Figure out your own way of networking that aligns with who you are 

as a person. Do you gravitate to the center of groups, or do you like to hang out 

at the edges and engage one or two people at a time? Embrace the occasionally 

awkwardness and experiment at these events to see what approaches you like 

best. 
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Afterwards, treat yourself to a relaxing beverage or dessert 

and add folks you enjoyed meeting to your LinkedIn!  

 

 

 

 

 

 

 

 

 

PHASE 3: Stay Ready 
 

After the Interview 
It is important to follow up with the interviewers to express gratitude and create another opportunity to 

differentiate yourself from other candidates.   

 

Detailed Post Interview Steps:   

1. Send a thank you note within 24-48 hours after your interview 

How to Write the Perfect Thank You Letter or Email After Your Interview 

2. You can find sample thank you notes in the Sample Thank You Notes section within this document. 

a. Personalize the note by referencing key points from the interview  

b. Recap the skills discussed during the interview 

Example:  As we discussed, my experience includes a substantial background in IT and knowledge of 

people/process/technology.  The culmination of these skills has resulted in my ability to deliver.  I have a 

track record of quickly assessing issues and getting things back on track. 

3. Connect with the interviewer on LinkedIn 

4. Take notes after your last interview to help you prepare for the next one 

5. Update your resume based on any feedback you receive 

6. Connect with your coach, mentor, advisor, etc. to debrief and practice selling your brand (mock interviews) 

 

If your interview is successful & you receive an offer  

● Research salary/compensation expectations (see the Compensation Package Negotiation section) 

● Ask what you can do to begin preparing for your new role 

● Connect with the team, if possible, ask for 3 key people you should meet with in the first 90 days 

 

https://www.upwork.com/resources/how-to-write-a-thank-you-note
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If you don’t hear back from the recruiter or hiring manager  

 

 

 

Don’t be afraid to follow up with a note asking for a decision status 

update. 

 

 

 

 

 

 

Dear [Recruiters/Hiring Manager’s Name], 

I hope all is well. I want to check in on the status of the [job title] position. I’m still very much interested in joining 

the team at [company name] and wanted to get an update on my candidacy and the timeline for making a 

decision. Please let me know when you have a moment. 

Thank  you, 

[Your Name] 

 

What if the interview didn’t go so well? Here are a few suggestions: 

● Ask for specific feedback, for example: 

What skills will improve my qualifications for the role in the future? 

● Immediately take notes on areas where you excelled and opportunities for improvement 

● If the position wasn’t a good fit for you ask to be considered for other opportunities 
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Sample Thank You Notes 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

After the Conference 
 

Post-Conference Follow Up  

 

Building a professional network often starts with following up with the presenters and attendees that you meet 

at a professional conference or event.  Typically, within 1 week of meeting someone you should formally follow-

up with an email, LinkedIn request, or phone call.  The purpose of this follow-up is to communicate your 

appreciation for meeting them, ask any follow-up questions, and schedule a time to meet or talk next.  It’s often 

a best practice to remind the person about exactly how you met and a topic you discussed during your 

conversation.  

 

Good morning _________ 

 

I wanted to thank you for taking the time to meet with me last 

week. I enjoyed our conversation, and I am very excited about 

the possibility of joining your team.  I can tell that ________is an 

excellent company to work for and I love its commitment to 

enabling customers to protect themselves in their environment 

through vulnerability disclosures. If given the opportunity, I know 

I would excel in the ________ role and help the company 

accomplish its goals.  

 

Please let me know if you need any more information from me 

and have a great week!  

 

Best,  

__________ 

 

 

Good morning _________ 

 

Thank you for your time last week! It was a pleasure meeting both of 

you. I’m very excited about the opportunity to join _______to help 

resolve cybersecurity incidents and, overall, ensure the security of 

customers. I love that ________has a positive company culture that 

encourages associates to continuously grow and develop new skills. 

Also, I am confident that I can help the organization work towards its 

mission, if given this opportunity.   

 

Again, thank you for your time and if there’s any additional 

information that you need, please let me know.  

 

Warm regards,  

__________ 
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Here are some tips and templates for writing the follow-up email 

to someone you met at the conference/event. 

5 email templates to make following up less awkward  

 

 

 

 

Once you’ve sent your post-conference follow-up email and you’ve scheduled your next call, now what?  Keep 

these tips in mind. 

 

● Consider asking for informational interviews with others in their network 

● Inquire about internships or full-time rules 

● Get advice about a career subject or career transitions 

● Ask them for other connections in their network that you can connect with 

 

Here are some additional tips for Professional Networking for Success: 

 

● The Importance of Networking and How to Do it Well 

● Building and maintaining the networking relationship 

● 15 ways to leverage LinkedIn in your professional networking  

 

Building your own personal board of directors early in your career 

 

● Building your Own Personal Board of Directors 

● How to Assemble your Own Personal Board of Directors 

● Build yourself a Personal Board of Directors 

 

Material to refer to: 5 Tips for Successful Career Fair Networking 

 

Compensation Package Negotiations 
  

Now that you’ve aced your interview and landed your dream job, there’s one last consideration, the 

compensation package. Compensation is more than just salary; it consists of the total benefit package. It’s 

important to consider and negotiate bonuses (starting and annual), paid time off (PTO), 401k contributions and  

 

https://www.themuse.com/advice/finally-5-email-templates-that-make-following-up-with-anyone-way-less-awkward
https://www.huffpost.com/entry/the-importance-of-network_b_9039062?guccounter=1&guce_referrer=aHR0cHM6Ly93d3cuc2VhcmNoZW5jcnlwdC5jb20v&guce_referrer_sig=AQAAAM5YDpOBs4BD27IhAcTArMcG426aV4mH9RK_hbeWBTcZEM8AyZqOcgc8IHJwMlPGQXQEbtfitF3dNrTUEhKnOyHzbp8GIRQpFZ3RMr9kcDBMF5KNbcMgQv7lfxlKOmMisjU1Liix76x5QorM9-0pQUbW9fOeDWM8mfCoRuVagblw
https://hbr.org/2016/09/how-to-maintain-your-professional-network-over-the-years
https://www.linkedin.com/pulse/15-ways-leverage-linkedin-your-professional-networking-briony-liber
https://hbr.org/tip/2017/02/build-your-own-personal-board-of-directors
https://www.inc.com/laura-montini/how-to-assemble-your-own-personal-board-of-directors.html
https://www.huffpost.com/entry/mentors-vs-sponsors_b_1001816
https://theundercoverrecruiter.com/5-tips-successful-career-fair-networking/
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stock options, paid training, student loan repayment, tuition reimbursement, transportation costs, work from 

home/anywhere benefits, family leave, childcare, and more. 

 

How to Prepare for Negotiations:   

 

Be sure to understand what’s important to you, specifically, your core value system. For example, ask yourself 

if the company’s mission and values align with your values. Is it possible to negotiate the work location, for e.g., 

onsite, remote, hybrid? You must also understand your worth by being aware of the competitive market rate 

salary for the position. Here are resources to assist you with preparing for negotiations: 

● College Career Centers:  Establish good relationships with faculty members who have strategic alliances with 

companies. 

● Understand the type of work and conditions at the company. 

● Compensation resource links   

○ Glassdoor  

○ Handshake 

 

Once you’ve received the job offer and negotiations begin:  

 

Maximize your outcomes by telling YOUR story which differentiates you from other candidates: 

● What unique qualifications do you have to address the employer's specific needs and overcome challenges? 

● Communicate a clear message about what you plan to achieve. 

● Identify achievable, measurable metrics, or outcomes. 

  

Devise a strategy to respond to salary requirement questions  

● Prepare several offers, ideally 3 optional packages to make you look flexible and cooperative 

● Create ambitious offers that leave room for concessions 

● Avoid 'Final Offer'/'Take it or Leave it' scenarios and language; maintain flexibility 

 

Package A Package B Package C 

5 PTO days 2 PTO Days 1 PTO Day 

Matching 401k contributions 
begin after 1 month instead of 6 
months 

Matching 401k contributions begin 
after 3 months instead of 6 months 

Student Loan Payment 

Reimbursement for specific 
training 

Partial Training Reimbursement 
Time off to study/prepare for 
specific certification 

10% Salary Increase  5% Salary bump up $5K Signing Bonus 

 

https://www.glassdoor.com/index.htm
https://joinhandshake.com/
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Accepting the Offer  

 

● Identify tradeoffs in the offer package  

● Ensure everything in the package is settled before you accept the offer 

● IMPORTANT:  Get everything in writing 

 

Rejecting an Offer  

 

If after multiple attempts the offer just cannot meet your needs, respectfully decline the offer. Know your 

bottom line and when to walk away. 
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APPENDIX 
 

References  
 

Personal Brand/Elevator Pitch References 

 

• The Definitive Guide to Personal Branding    

• How to Craft Your Personal Brand Statement   

• Definition of a Personal Brand vs. Personal Branding   

• YOUR ONE-MINUTE ELEVATOR PITCH   

• How to Create an Elevator Pitch With Examples  

 

Utilizing Social Media References 

 

• How to Use Social Media in Your Career  

• 20 steps to a better LinkedIn profile in 2022  

• 15 LinkedIn Mistakes to Avoid  

• Avoid Hurting Your Brand With These 10 Social Media Mistakes  

• Here's What a Recent Grad's LinkedIn Profile Should Look Like  

• 3 LinkedIn headline strategies for students that are better than “recent graduate”  

 

Interviewing References and Useful Links: 

• Forbes: How To Ace Your Job Interview Over Zoom (7 mins) 

https://www.youtube.com/watch?v=Si4GLeQoqLA  

• Indeed: Virtual Hiring Tour (30 mins): https://youtu.be/VpM0hTEU_V8  

• Indeed: Tips for a Successful Lunch Interview 

Tips for a Successful Lunch Interview  

• Indeed: Virtual introduction (under 1 min) 

https://www.youtube.com/watch?v=vOtGH70idl4  

• Indeed: Good questions to ask at a career fair 

19 Questions to Ask at a Career Fair 

• Indeed: Guide: How to Succeed at a Hiring Event or Open Interview 

https://www.indeed.com/career-advice/interviewing/guide-how-to-succeed-at-a-hiring-event-or-open-

interview  

https://brandyourself.com/definitive-guide-to-personal-branding
https://theundercoverrecruiter.com/how-craft-your-personal-brand-statement/
https://personalbrand.com/definition/
https://www.kent.edu/career/your-one-minute-elevator-pitch
https://www.thebalancecareers.com/elevator-speech-examples-and-writing-tips-2061976
https://www.nytimes.com/guides/business/social-media-for-career-and-business
https://www.linkedin.com/business/sales/blog/profile-best-practices/17-steps-to-a-better-linkedin-profile-in-2017
https://www.zenbusiness.com/blog/linkedinmistakes/
https://www.inc.com/john-boitnott/avoid-hurting-your-brand-with-these-10-social-media-mistakes.html
https://money.usnews.com/money/careers/articles/2015/06/08/heres-what-a-recent-grads-linkedin-profile-should-look-like
https://www.linkedin.com/pulse/3-linkedin-headline-strategies-students-better-than-recent-ron-nash
https://www.youtube.com/watch?v=Si4GLeQoqLA
https://youtu.be/VpM0hTEU_V8
https://www.indeed.com/career-advice/interviewing/lunch-interview?aceid=&gclid=CjwKCAiAsNKQBhAPEiwAB-I5zf7axMPrtZepoKnkGZ7dDRTaXiJRDkcLZOP32EOXCZqC8XFTKu7_IBoC4XUQAvD_BwE
https://www.youtube.com/watch?v=vOtGH70idl4
https://www.indeed.com/career-advice/interviewing/questions-to-ask-at-a-career-fair#:~:text=What%20is%20a%20career%20fair,on%2Dthe%2Dspot%20interview
https://www.indeed.com/career-advice/interviewing/guide-how-to-succeed-at-a-hiring-event-or-open-interview
https://www.indeed.com/career-advice/interviewing/guide-how-to-succeed-at-a-hiring-event-or-open-interview
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• Indeed: The Complete Guide to Researching a Company 

https://www.indeed.com/career-advice/finding-a-job/the-complete-guide-to-researching-a-company  

 

Interview Style and Formatting References and Useful Links: 

 

• Indeed: Types of Interview Formats and Styles 

Types of Interview Formats and Styles  

 

• Indeed STAR Method for a Behavioral Interview (2 mins): 

https://www.youtube.com/watch?v=2EbgsRHLF9Y  

 

• Indeed How To Use the STAR Interview Response Technique: 

https://www.indeed.com/career-advice/interviewing/how-to-use-the-star-interview-response-technique 

 

Compensation Package Negotiations References: 

• Negotiate Nice: NSCS Talks Secrets & Strategies 

• How to Negotiate Without Fear 

• what should a salary negotiation sound like? 

• Salary negotiation tips for the entry-level applicant  

• The Best And Worst Things To Say During Entry-Level Salary Negotiation  

 

https://www.indeed.com/career-advice/finding-a-job/the-complete-guide-to-researching-a-company
https://www.indeed.com/career-advice/interviewing/interview-format
https://www.youtube.com/watch?v=2EbgsRHLF9Y
https://www.indeed.com/career-advice/interviewing/how-to-use-the-star-interview-response-technique
https://urldefense.com/v3/__https:/talknerdy2me.org/negotiate-nice-nscs-talks-secrets-strategies/__;!!OiWDNh-9Pw!uEeEI6P4yDSHG-lPGumvIAJwWXhuBXpn54lORl_grfRhovd9dUO0U_jwupAl718fA3oz7rWP$
https://urldefense.com/v3/__https:/www.travelers.com/travelers-institute/webinar-series/symposia-series/negotiate-without-fear__;!!OiWDNh-9Pw!uEeEI6P4yDSHG-lPGumvIAJwWXhuBXpn54lORl_grfRhovd9dUO0U_jwupAl718fA5aWB115$
https://urldefense.com/v3/__https:/www.askamanager.org/2018/04/what-should-a-salary-negotiation-sound-like.html__;!!NT4GcUJTZV9haA!7w_Mc9ZjcDYDxBhnEARNVDKCgOQkfh3Aznl7xQXAAiSoPlYXKktqib0fgOThBhuX$
https://urldefense.com/v3/__https:/joinhandshake.com/blog/students/salary-negotiations-for-the-entry-level-applicant/__;!!NT4GcUJTZV9haA!5nMZyQ5J2SZIGmDuupWJGRp8LgoumskJlhYEq1S_c1e-znhG6-adgAQrjF3vLAfz$
https://urldefense.com/v3/__https:/www.wayup.com/guide/community/best-worst-say-entry-level-salary-negotiation/__;!!NT4GcUJTZV9haA!79FldtoQh8vK1F6Jdfcrk-y7xFZteZBIhSQmx6fUfKT19KDWxF6irmPRNi0HU8Kv$

